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Vehicle Purchase Sentiment Index : June 2014

Highlights

• Index remains on recovery path, registers improvement for second consecutive month.

• Demand to be greatest in South India in coming months.

• Consumers in Tier-II cities most likely to purchase vehicles.

• Consumers in Mumbai are optimistic about purchasing vehicles.

• Male consumers are less pessimistic than female consumers when it comes to vehicle purchase plans.
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Vehicle Purchase Sentiment Index

Index remains on recovery path, registers improvement for second consecutive month
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Demand to be greatest in South India in coming months
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Consumers in Tier-II cities most likely to purchase vehicles
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Consumers in Mumbai are optimistic about purchasing vehicles
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Vehicle Purchase Sentiment Index within Demographic Groups

Male consumers are less pessimistic than female consumers when it comes to vehicle purchase plans
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across age groups
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across marital status
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across profession groups*

*Profession Groups include Self-
Employed, Salaried, Housewife, Students 
and Unemployed.
For the sake of simplicity we have only 
included data for the first two categories 
in the chart
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About ZyFin

ZyFin Research is India’s first and foremost Macro Analytics firm. We provide unique insights and forecasts on the Indian economy
and convert them into actionable strategies for market participants.

Our unique insights are derived from an exclusive, monthly survey of 4,000 Indian consumers across 18 key Indian cities. This
first-of-its-kind survey provides us with a real-time view on consumption, employment and inflation in India. Our team of
economists, strategy and market analysts use these, along with over 100 real economy elements, to forecast a range of macro-
economic variables, and create actionable strategies for market participants.

Our clients comprise strategy, research teams and traders at buy-side and sell-side firms, commercial and retail banks,
manufacturing and services firms, multilaterals, government and academic institutions. Regulators and industry bodies use our
insights as part of their policy making activities.
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Disclaimer

This content is a compilation of data presented in the form of statistics and analysis for ease of reference and user friendliness. ZyFin (to mean and include ZyFin Research

Limited and its officers, directors, employees, affiliates, group companies, subsidiaries, agents, representatives or subcontractors) (“ZyFin”) does not, expressly or implied,

warrant, guarantee or make any representations with respect to its presentations or notes contained therein, concerning the use, results of use or inability to use or contents of

data, in terms of update, accuracy, reliability, completeness, correctness, prevailing, functionality, performance, continuity, timeliness or otherwise, fitness for a particular

purpose. Nothing contained herein shall be construed as purporting to offer any information, advice or services in any manner to any person. Wherever possible, all the figures

and data given are dated, and the same may or may not be relevant at future date. The information/graphs/charts contained herein are based on certain assumptions and have

been compiled from sources, which ZyFin believes to be reliable, but cannot guarantee its accuracy or completeness. Any forward-looking word, phrase or expression is subject to

risks, uncertainties and assumptions that could cause actual results to differ materially from those contemplated by the said forward-looking word, phrase or expression. The

opinions expressed and facts referred to herein are subject to change without notice and ZyFin is under no obligation to update the same. Any information or data provided may

contain inaccuracies and/or typographical errors. By providing data, statistics, indicators and indices of various investment-oriented communities and platforms, no

recommendation is made in any manner to invest in stocks, securities, finance products, communities or any other asset. The information or data accessed by any person from

any of the power point presentations of ZyFin or presentations in any other format shall not be used to create indices, databases, risk models, analytics, software, or in

connection with the issuing, offering, sponsoring, managing or marketing of any securities, portfolios, financial products or other investment vehicles utilizing or based on, linked

to, tracking or otherwise derived from the information/data without a valid license agreement from ZyFin. All the proprietary rights, statutory or otherwise contained in the

information received by such person shall remain in exclusive property of ZyFin. Any reproduction, redistribution or transmission, for consideration or otherwise, of any such

information contained herein is strictly prohibited and would constitute a breach of the applicable laws.

Web : http://zyfin.com/research

Email : info@zyfin.com
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